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Candidates are required to give their answers in their own words as far as practicable. 

1. 

The figures rn the margin md1cate full marks. 

ffl -.J� � � �'q/1 <fl,� 1
� ����fit 9!.� � I 

Answer any ten of the following questions : 

� �� Tf'l11l � � �: 

a) What is Market Research ?

�����?

b) What do you mean by Public Opmion?
��f<ls�?

c) What is classified advertisement ?

Qg'M<IP,h �9A � ?

d) What is U.S.P. ?

U.S.P. f<r> '>

e) What is humorous advertisement?
�Pffi!Pll'i)<IS �9A � ?

1) What is Partnership ownership ?

'5f� ill�<ISHI �' 
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g) What do you mean by media planning ?

�� 918lcfl$1-il � � � ?

h) Write two Ad. Jingle.

��9Ff���

i) What is brand positioning ?

�\$���?

j} How are economic factors important in circulation ?

�'5f�����?

k) What is the full form of RN.I. ?

R. N .I. -l!l� � <tSQf$ ff ?

l} What do you mean by Public in P.R.? ·

��vm� ��'t � �

m) Write down the two ethics of P.R. ?

��Vfil�����

n) Discuss brand loyalty.
�-a '5i'Fi� ff 1

o) What are the four Ps of marketing ?

f<l°91'1Frn mft ·f9f • ff ?

2. Write short notes on any four of the following :

�ClfQ1SR�����faf�:

a) Newspaper Policy

��<fl'{��

b) A.B.C.

l!l .f<l°.Pi.

c) Advertisement animation

�9R '51l1Hf>P'R

d) P.R. for Public Sector
>i��lffi ��� raR'>i'�Vll�
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3. 

e) P.R. and Propaganda

�,����,��

3 

f) Basic steps in market segmentation ·

� M�119it-i'!l � �

g) Conglomerate ownership

�� < f9f.§l�\!) > �nM<lSFil

h) Circulation vs Readership.

� � 9fW<lS �,�

Answer any four questions from the following : 

�QTC<lSF{��m�: 

JORG (GEN)-02 

4 X 15 ""60 

a) What do you mean by Public Service of Newspaper ? Do you think that there
is any conflict between Public Service and business of ne\;Vspaper? Give your
arguments. 6 + 9

�'�� 'St"iC>i<lf � rl5 � ? '5!191R f.l5 � � QT �,<l'N� � �<f,
. . 

��C<lSRM��?'5119A@�����

b) The economics of Indian newspaper deals with dual economic strategy. In 
present day we witness dual economy in developing nation. Thus can we·
conclude that the �ual economic strategy of Indian ne:wspaper will help the.
socio-economic structure of our country ? 15

� �,<l'N� "51'� � � "51'� '\59@ H@'!l� I � �

� � "51'� '\59fAA � <15'!11 m I � rl5 <!c1l � 9fT@, � ��<l'N9fm

� "51'� � '511�->11$11™41 � � � 9fT@'?

c) Explain the advantages and disadvantages of Radio advertising. In present
days of technological advancements how will the newspaper advertiseinent
strict to their authenticity ? 7 + 8

0RS'6 �9W@ �� '8 ���� � I � �� � 1fl� ,i',<l'N9fili

�9R�� � Hcstt1t'!l � � �� ?
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d} As we know house journal is.the best tool of P. R. but how does the house
journal play a significant role to develop interrelation among the P.R. dept.,
administrat1on and workers ? Discuss the production and distribution of
house journal. 9 + 6

� � � � � ���'l@ � �IN>�I� � �� � �

��V:rt'l'f �'l'f, ��� ��.'8 � � ��� � ��91<f9tcf �

9fffi � ? � � ��9fll'R '6 qi'\,'"":;:{ �<fs \511l"1lb"11 � I

e) Discuss the stru�ture and function of a full-fledged adv�rtisement agency.
Write down the steps for writing advertisement copy for electronic media.

9+6 

-£l� �cf �9R ��� � '8 <f>1,fl<lf¢1 \5lll"11b"11 � I � �� �� 

ffl CC,� ��fc, � 

f) Newspaper helps to promote a product or service but how does it promote
itself as a product as. well as a service in the society ? 15

��<l"N� C-ffi 9f"fi \51� 9fB!<JM1C<P �'l'f't'@ � 9!00 � �, � ����

� Ht'9it<!S 91"fi � �� )11�1�<P 91pic>1:ci<1S �91 �'l'f't'rn � Ht\9it<t> �

� ? \511l"1lb<i1 � I

g) Why is Sales Promotion important in marketing ? What are the
c::haracteristics of Press Rejoinder ? Write down the essential ethics . of ..
Advertisement. 5 + 5 + 5

R9f� � � � C<A '{!3�,.c( ? . C21"1 ��ti'flffl blHlNl<l> � f<ls.? ��

� \511<l"l!$1� ��� � I

h) 'P.R. is a tool of communication.' Express your own view. What do you
understand by Corporate Public Relations? 
·��vn,;i ��· �1N>m� 1' '511� � �
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1. 

Tltejlgur�s ln the margln lndlcate full marks. 

� ���fat 1� � I 

Answer any jive of the following questions: 

a} What ts Libel ?

b) What ts punishment of contempt of court?

c) What is Right to Information ?

d) How are the Judges of a High Court appointed ?

e) When did the Constitution of India come Into force?

1) Name the present Foreign Minister of India.
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Full Marks: 50 

5 X 2 = 10 

I Turn over



JORG(GEN)-03 

2. 

g) Write the name of the first President of India.

h) What is Working Journalist Act?

i) What is Parliamentary Privileges Act ?

j) Write the name of Finance Minister of India.

Write short notes on any two of the folloWing 

a) Official Secrets Act.

b) Supreme Court.

c) First Press Commission.

d) Chief Minister.

l· 
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3 

Answer any two from the following questions 

JORG(GEN)-03 

2 X 15 = 30

a) Discuss about the powers and position of the Prime Minister of India.

b) "Freedom of Press and Freedom of Information are correlated." Do you

agree with this statement? Answer with arguments.

·��� �� '6 '«� �� � � 1" �9ff.t � �l � ��

�?����,

c) Define contempt of court. Discuss the differences between civil and

criminal contempt of court. 5 + 10

'5l1-t1c'llb '5l<l�1'1i11 � � � ? 01'{3� --a W1iSt'11� '5lf'11'1� '5l<l�l--1--!E:1 91l��

'5llt'116.:tf � I

d) What are the matn features of Fundamental Right of the Constitution of

Jndta?
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